
For over ten years, HeadCount has been registering 
voters, raising social consciousness, and organizing 

the music community into action.

We’ve registered over 300,000 voters over that span, 
and launched nearly a dozen projects that translate the 
energy of live music into positive social change. 

We spent 2013 launching innovative programs that 
furthered our mission. Whether we are making it easy 
to tweet at members of Congress, creating a new model 
for how non-profits engage fans at music festivals, or 
spreading the word about health insurance through 
the stories of  musicians, HeadCount never stops 
encouraging participation in democracy through the 
power of music.
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In 2013, HeadCount developed #SoundOff, a free campaign tool for directing 
tweets at members of Congress. Found at www.SoundOffatCongress.org, it’s 
been utilized by Bono’s ONE Campaign, OxFam, and The Sierra Club, to 
name just a few. We also got an assist from dozens of musicians, who tweeted 
photo messages at their Congressional Reps - many of whom tweeted back!

• Making it easy to tweet @ Congress
• Providing a free tool to activists and music fans
• Maximizing the power of social media
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Participation Row lets multiple non-profits and advocacy groups benefit from 
our ten years of organizing experience at live music festivals. We hosted a 
Participation Row at Lockn’ and True Music Festival in 2013, generating over 
$50,000 for the non-profits in attendance and establishing a model for the future. 
Each Participation Row featured local organizations as well as national groups 
like Planned Parenthood, PRIDE, and Habitat for Humanity. 

• Brought organized action to festivals
• Created an interactive village for NPO’s
• Generated 5,500+ actions at 1 event

Participation Row
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According to one survey, only 40 percent of working musicians had health insurance 
prior to the full launch of the Affordable Care Act. Working directly with the Dept. of 
Health and Human Services and its marketing agency, HeadCount opened a 24-hour 
hotline for musicians with health insurance questions. We also shot video segments 
with musicians most affected by the new law. 
The program culminated at the SXSW Music Conference, where dozens of musicians 
got in-person advice days before the open enrollment deadline, and many recorded 
interviews and PSAs about their experience.

• Helped musicians get insured
• Educated the public through their stories
• Connected musicians with policy makers

Health Care
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Through our work with The Capitol Theatre in Port Chester, NY, area school teachers 
can receive scholarships to attend curriculum training at the Rock and Roll Hall of 
Fame and Museum, with a focus on how music has driven social change. Funding for 
the program comes from HeadCount auctioning Presidential Box seats at every concert 
at the Theatre. In year one the program sent three teachers to the Rock Hall. In year two 
it will be ten or more!

• Partnership with the Capitol Theatre and the 
Rock and Roll Hall of Fame

• Sending teachers to the Rock Hall for 
curriculum training

• Emphasizing the history of music and activism

Capitol Community

CommunityCommunityCommunity
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On Election Day 2014, a digital wave of photos and images will remind Americans to 
vote. HeadCount is organizing a massive social media campaign where musicians and 
entertainers take photos holding images with the phrase #GoVote. Then, they’ll tweet, 
Instragam and Facebook post their photos on Election Day. Every post and tweet will 
have a link to our voter information web site. 
Building on the success of our “Clipboard Campaign” for National Voter Registraton 
Day in 2012 (which will continue this year), we expect #GoVote to generate over 100 
million impressions. 

• #GoVote campaign for the midterm elections
• Combines music, visual art and social media
• Making the election a “cultural event.”

What’s Next...
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Income $366,993.40
Expenses $431,352.20
Net ($64,358.80)

2013 Financial Information

Sources of Income Expense by Category

Corporate
Contributions

$36,572

Individuals
$62,177

Music Industry
$99,724

Earned Income
$167, 501

Compensation and Bene�ts
$233,859.30

Grants & 
Pass Thrus
$5,259.44

Facilities
& Equipment

$25,546.33

Operations
$30,729.95

Materials
$10,982

Travel
$26,312

Other
$9,595

Payroll & Taxes
$27,621

Contract
Services

$57,071.31
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